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DEVELOPMENT  COMMITTEE  CHAIR

Debra Villarreal, Board Member * pictured

DEVELOPMENT  COMMITTEE  
Board and Non Board Members:

Steven Upchurch, Nancy Roe, Rose Kaur, Alison Shelton, Paula Feinberg, 

Laura Ramirez, Dipu Merkherjee, Craig Lashley, 

Melissa Cavazos, Deric Cahill, Abigail Torres 

Development Coordinator (part-time)

FILLED  5  HOURS /  WK  VOLUNTEERS



IN A NUTSHELL

 WE PROVIDE SERVICES 

IN 8 COUNTIES

(ONSITE & OFFSITE)

TWO MAIN PROGAMS

SOCIAL SERVICES (1)
FAMILY SUPPORTIVE SERVICES (FSS)

CASE MANAGEMENT

BASIC NEEDS

HOMELESSNESS PREVENTION

ADVOCACY/OTHER

(AGES 0-21)

CHILDREN 'S DEVELOPMENT (2)
EARLY CHILDHOOD EDUCATION 

CLASSROOMS ON WEST DALLAS CAMPUS

THERAPY PROGRAM PARTBERS WITH UT DALLAS

NURSING SCHOOL PRACTIUMS (4 COMPANIES)

DISD PARTNERSHIP

(AGES 0-5)

ELEVATOR
PITCH
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Donor-centric

culture.

We thank donors 

24-48 hours AFTER a

gift is made.



ANNUAL APPEALS
HOLIDAY MAILING APPEAL (December)
ONLINE GIVING/TEXT TO GIVE (April) 
RECOURING GIVING VIA CREDIT CARD/WEBSITE
MEMBERSHIPS - JUBILEE AND MIGHTY MEN
SOCIAL MEDIA - PEER-TO-PEER
NTGD & GIVING TUESDAY
PROGRAM REVENUE

MAJOR GIFTS
HIGH NET WORTH DONOR PROSPECTS
DONOR RELATIONS
CAPITAL CAMPAIGN

GRANTS
FAMILY FOUNDATIONS
CORPORATIONS & CORPORATE FOUNDATIONS
3RD PARTY/PITCHES
GOVERNMENT

 DEPARTMENT
FUNDING

CATEGORIES
HOW WE RAISE SUPPORT

EVENTS
ANNUAL LUNCHEON
3RD PARTY EVENTS
BACK TO SCHOOL
COOKIES WITH SANTA
FAMILY FUN FAIR

OTHER
VOLUNTEER PROGRAM - ONBOARDING, TRAINING, ONSITE
DATABASE MANAGEMENT - NETWORK FOR GOOD



3rd party events and
partnerships are key
to sustaining our
programs.

SUSTAINERS

CLUB

$10 month reoccurring

giving club

5 vendor partners

provide discounts

help promote our

events, membership

t-shirt for club members

JUBILEE

SOCIETY

MIGHTY  MEN

MEMBERSHIP

GROUPS

ANNUAL  REVENUE

+

ENGAGEMENT

OPPORTUNITIES



SUSTAINERS

CLUBROLE
ADVOCATE

ENGAGE COMMUNITY

THROUGH:

SOCIAL MEDIA 

TAKE-OVER

(1 WEEK A YEAR)

LUNCHEON 

MEMBERSHIP EVENT

HOSTS

OTHER PARTNERS



LUNCHEON
Postponed to April 7, 2021

Every element of the event will 

remain the same, accept 

added COVID-19 health &  

safety protocols by venue. 

We will relaunch support 

for the event in October, with 

marketing language around what 

2020 sponsors' contributions enabled 

teams to due during COVID-19.
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SOCIAL MEDIA 

member groups

ambassadors

annual luncheon

world awareness days

3rd party events

We plan the calendar by month, based

on agency events and programs.

We use it to promote: 
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TAGS

INSTAGRAM

#bryanshouseoa

#bhnation31

#bhsustainers

#bhmightymen

#bhjubilees

#bhambassadors

www.bryanshouse.org

FACEBOOK

@bryanshouseoa



THE BEAUTY
OF OUR

BRANDING

JESTER&GENIUS CREATED A

BRYAN 'S HOUSE STORYBOARD

ABOUT WHO WE ARE AND 

WHAT OUR MESSAGE IS , 

GOING FORWARD , 

Changing trajectories 

for life.

Raising families out of poverty.

Providing systemic 

pathways to inclusion.



20-21 
BRAND
COLORS








